
STRATEGY
ANALYSIS, PLANNING, BUDGETING
EXECUTION, MEASURE, OPTIMIZATION

ACCELERATED GROWTH PLAN

AUTOMATION & QUARTERLY REVIEW

AWARENESS
[PROBLEM BASED]

CONSIDERATION
[SOLUTION BASED]

DECISION 
[BRAND BASED]

Facebook
Instagram
YouTube
Google

Budget?

Website
Facebook

Google/Blog?
Budget?

Instagram
Facebook
Google?
Budget?

8,000 PROSPECTS

CONTENT
Research reports
Educational content
Cold calling

CONTENT
Comparison content
Google reviews
Information pamphlet

CONTENT
Follow up calls
Competitor comparison
Case studies

P I L L A R  1 P I L L A R  3P I L L A R  2

LEAD QUALIFICATION STAGE MARKETING QUALIFIED LEADS SALES QUALIFIED LEADS

4,000

2,000

1,000

500

Leads coming in from Pillar 1 - RETARGET THEM

MQL's coming in from Pillar 2 into CRM
[ie Zoho] - RETARGET THEM
SQL's coming in from Pillar 3 into CRM 
[ie SalesForce - BUY READY] RETARGET THEM

500 Sales opportunities

Sales reps
meetings, calls, 

demos, pitches, etc. 

I N T E G R A T E D  M A R K E T I N G  &  S A L E S  P R O C E S S


